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SI.No | Questions
1 How New products can be developed /obtained by a company?
2 Identify and list the process of new product development
3 Distinguish between product idea-product concept and product image
4 What is concept testing ?
5 Distinguish between concept testing and test marketing
6 How Ariel’ test marketing undertaken
Sample size :
Unit of analysis:
Data Collection method:




The selected cities:

Why only those cities?

7 What is BASES test

8 Explain the details of the survey conducted- the questions asked/responses sought
9 From the findings of the study what was the decision outcome?

10 Whether Ariel product testing could have been done in any other method?




